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A sample of our work













Launch of WP Engine's Velocitize  
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In 2017, OMH assumed editorial leadership of Velocitize, a newly-launched marketing and media website launched in late 2016 by WP Engine. Under our management, the site grew traffic tenfold in its first full year of operation and built a community of contributors. Check out the site here. 
During its first year under our management, Velocitize launched a video interview series at the South By Southwest 2018 festival which has continued to bring together business leaders and expanded its social media reach by relaunching its YouTube channel. New projects including launching sponsored content opportunities, a podcast series and events are also in plans. 












Relaunching The Economist Group's Marketing Unbound



		
					
						












					
					
					
						

OMH relaunched The Economist Group's Lean Back 2.0 in 2013, refreshing its content with new features, video and graphics. Page views tripled in the first six months and social media followers grew by 60 percent. 
Over three years, Lean Back built a community of 200+ contributors, launched new social media channels and participated in the South by Southwest and Cannes Lions Festivals. 
In 2016, OMH led a site rebranding as Marketing Unbound without losing any of its audience. 



					
				















Real Confidence Survey Website Launch 



		
					
						












					
					
					
						


OMH Communications created website and social media content for the February 2016 launch of RealConfidence.com, a website targeting commercial real estate investors. We created website content to present the results of the inaugural Real Confidence Survey to the CRE investment community and a full social media calendar supporting the launch via multiple platforms. Check out the site here. 



					
				















Adobe Mobile Marketing Guide
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Adobe Systems leads the industry in its content marketing efforts for the Adobe Marketing Cloud platform, including issuing reports and presentations of best practices for marketers. We created the text for this Mobile Marketing Guide, based on Adobe's benchmarking research for digital marketers. Click here for the full report. 
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Adapt or Die: A White Paper 


Demand Gen Report, a targeted media organization focused on helping sales professionals, issues regular reports on strategies and solutions to help companies align sales and marketing efforts. OMH Communications created the copy for this report on new technologies for aiding sales acceleration. Click here for the full report. 



					
				















New Girl Scout guidebooks
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As part of the Girl Scouts of the USA's efforts to recruit Hispanic scouts and leaders, the national organization launched a project to create two Spanish-language guides for Brownies and Juniors. While apparently simple, this was a complex project -- creating a guidebook that would help both girls and adults of many different national origins. The result was a true multicultural text, now available to all Scouts and leaders. 












Check out this Back-to-School feature from Essence 
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Hot deals, cool prices and the 10 commandments of shopping to help keep kids in style without busting the budget. Click on each page for a better look!






				
[image: ]



[image: ]



[image: ]







				






			

		
					
						

Home



					
					
					
						

What is OMH?



					
					
					
						

What We Do



					
					
					
						

Photos



					
					
					
						

Contact Us



					
				










Copyright © 2015




		

		

	



    

    

		

	